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What We Do

@)
@)
@)
@)
@)
@)
@)
@)

Custom Website Designs That Convert More Visitors Into Customers
Search Engine Optimization

Website Content Creation, Pages, Blogs, White Papers

Website A-B Split Testing

Newsletter Design & Management

Logo Design, Email Signatfures & Branding Guidelines

Social Media Strategy, Social Media Design & Implementation
Business Photography Featuring Google 360 Virtual Tours



Facebook Tips & Stats

* You shouldn’t start a social media strategy before
your content marketing strategy. !

« 80% of social media users prefer to connect with
brands through Facebook.3

« Split your social media budget for creating and
managing content.®



Tips for Creating Your
Facebook Business Page

630.995.7109

Create an attractive | N BUSIHGSS
header graphic. Again, &, Busmess

you want strong visuals.
Noticed.

Fill out all your web design || seo || social media

information and choose
up to 3 categories.

2

~ Promote _
'”C'Uo,'e O great Design And Promote Update Page Info | | & folow % 7 |
description about your 4.7 k Kk kK ¥ (7ratings)
COmpCIny iﬂ .I.he O bOU.I. 2,048 likes * 24 ta'king aZout this - 74 were h=re
SsecC ﬁ on. Advertising Service * Web Design * Graphic Design

Design & Promote is a Website Design / Sodal Media /
Search Engine Optimization / Internet Marketing Firm.
Results are the only option for our dients.

About

Web Design RSS/Blog




Social Media Calendar

Create a calendar each month or for the year. Use excel to
create a calendar. Keep it on your desktop or print it out.

e What to Include:

« Major Events

» Blog topics—categorize them. E.gQ.,
informational, promotional, client
success stories.

» Business Events

* Work Anniversaries

« Company Birthdays, etc...Lay it out!

Color Code Topics



Editorial Calendar Sample

Blog Calendar Topic/Title Details Keywords Audience Call To Action Pictures/Visuals
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What Kind of Content to

Include

* Your Website/blog should be the hub of your marketing
channel

+ Infographics

* Presentations— Upload onto SlideShare and share out on
Facebook

« Curated content from industry sources—provide your own
commentary on what's going on in the industry



How Often and When 1o Post

» Posting depends on your business and who your target audience
is. If Facebook is your main marketing channel, then you should
post at least once a day.

+ Get your entire team on board, make page admins and discuss
what your goals for social media are.

« Some sources say to post 5 to 10 times a week.8

+ We find that weekends and after hours get the best response
rates.



Schedule Posis
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The Possibilities With Facebook
Advertising

Social mediaisn’t free. Smart marketers are allocating more of their
marketing budgets and time to social media.

Facebook’'s targeted audience feature makes it easier to reach the right
audience and measure your advertising efforts.
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Create an Offer

OFFER PREVIEW
A preview will also be sent to sweetie2691@yahoo.com.

Design And Promote posted an offer
rremote Yesterday @

Take 25% off your total purchase!

don't just

25% off Get Offer

Expires 6

Like - Comment - Share

Create Offer
Title

Description

Image
Upload or select an image for your offer >

Upload Image 0

Expiration Date

61132014 [ ¢ No Limit 10,000

How 1o Use Yo Wabste Al
A 1e0d Genesstion Tool

Claims Limit

Choose Audience

Location
| Napenille, IL |

See More Audience Options

Boost Your Offer

$7 $26 $39 $52 Other Not Now

EST. REACH
1,000 - 3,000 people

More Options A



Engaging With Your Followers
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to get your weekend treats! Valentine's Day cupcakes are
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brunch specials, too. More to come.. . .
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Be Mobile Friendly

* Mobiles are great for capturing visuals on the go.

« Snap a photo while you're on the go. Tag clients and check-in to
Facebook places.

« 70% of your fans will be seeing your posts from a mobile.¢




Resources

® N o

. http://www.bloggingprweb.com/content-marketing-keep-

em-coming-back-for-more
http://www.webbyawards.com/socialmediareport/webbya
wards-socialmediareport.pdf

Walter, Ekaterina and Jessica Gioglio (2014) The Power of
Visual Storytelling: How to Use Visuals, Videos, and Social
Media to Market Your Brand. New York, NY: McGraw-Hill
https://www.facebook.com/business/goals/drive-in-store-
sales
http://www.toprankblog.com/2013/04/real-time-marketing-
smarts/

http://m.entrepreneur.com/article /227590
hitps://www.facebook.com/business/products/ads#offers
http://blog.bufferapp.com/social-media-frequency-quide



http://www.bloggingprweb.com/content-marketing-keep-em-coming-back-for-more
http://www.webbyawards.com/socialmediareport/webbyawards-socialmediareport.pdf
https://www.facebook.com/business/goals/drive-in-store-sales
http://www.toprankblog.com/2013/04/real-time-marketing-smarts/
http://m.entrepreneur.com/article/227590
https://www.facebook.com/business/products/ads#offers
http://blog.bufferapp.com/social-media-frequency-guide

Desigh & Promote Resources

e Visit us online: www.designandpromotfe.com

* Read our blog: http.//www.designandpromote.com/seo-blog/

« Download slides from our past internet marketing seminars:
http://www.eventbrite.com/o/design-amp-promote-1363682421

e Like us on Facebook!
https://www.facebook.com/designandpromote
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OUR BUSINESS IS TO GET YOUR BUSINESS NOTICED
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